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Lampscapes: Why Lampsha

“Shades...are limitless they just go on and on”

Story and Photos by Gary Dutton

WHITE RIVER JUNCTION - “Why lamps?”
This is the question posed by a young customer as
he looks about Ken Blaisdell’s White River Junction
studio and showroom; high, airy walls covered with
lampshades of virtually every size, shape and color
imaginable.

“Why not,” the 63-year-old artisan quickly
replies. “When you think about it, why not?”

Blaisdell is fussing with the shade of a just-
completed lamp, a “tall, double-jointed floor
lamp,” he says, pointing to the two swivel joints
that render the lamp adjustable in both height and
reach. “Double-jointed,” he repeats, “with a circle
shade.”

More than just a tall, double-jointed floor
lamp, this beauty is also one of Blaisdell’s recent
BrakeLight series lamps, its base upon closer look
is an automobile brake rotor, more than heavy
enough to keep the lamp upright no matter how
far the lighting head is extended.

An industrial manufacturing salesman before
his conversion to lighting artist 13 years ago,
Blaisdell put the knowledge acquired in his
former occupation to good use when creating his
BrakeLight series. Steel gears, roller bearings, and
balance wheels are used, like the brake rotors, as

the bases of both table and floor lamps throughout %

the shop.

There’s truly something for almost everybody
in Blaisdell's 77-79 Gates Street shop. There are
conventional lamps capped with brightly painted
shades, and, standing beside them, slightly more
adventuresome, are floor lamps constructed of golf
clubs.

In all, he estimates, his shop is currently home
w perhaps 300 completed shades, and 70 plus-

Blaisdell says he builds anywhere from 10 to 15
lamps a week, mostly drawing on his six different
standard models, but he’s also very much open to
requests for custom work.

“Lampshades?” He repeats the question as he
searches his mind for an answer. “Shades,” he
finally replies, “are limitless. They just go on and
on.”
He buile his first lamp, he says, 13 years ago,
simply fulfilling his need for something to do. “I
had access to a shop and tools,” he recalls, and I
wanted to make something, so I made a lamp.”

Then a hobbyist painter, he followed that
achievement by painting his own lampshade. That
was thousands of shades ago, and today his creative
juices continue to flow as freely as they did then.

Early on, he worked with slate, soapstone, and
eventually bronze castings, but that was before the
light bulb went on, so to speak, and BreakLight
lamps were born. Today, while there’s no medium
he won't work in, it’s obvious Blaisdell sees a bright
future in his machinery-inspired line.

“Acrylic on hand-made paper, oil on vinyl,
Blaisdell says as he applies one final touch on the
Dartmouth Green shade he’s painted, “and T still
do about one painting a week. But,” he notes, “you
never know, sometimes a painting can become
a shade. See that painting right there,” he asks,
pointing to a framed landscape hung on a nearby
wall. “It almost became a shade.”

Hand-made lamps, Blaisdell says, cost anywhere
from $50 to $400 at Lampscapes. Shades are priced
$20-100, but, of course, custom work can run
higher.

Of his workload, he estimates, about 30 percent
is currently custom design. That percentage, he says,
continues to increase as former customers return
with specific requests, or their friends, making their
first visit to his shop by word-of-mouth referral,
come with their own lighting concepts in mind.

And when Blaisdell isnt deeply involved in
turning a customer’s visions into functional
lighting, his own wheels are turning.

“I'm always looking for something new,” he says,
telling you that motivation has been a necessity
during the economic downturn of the last few
years. “I've been able to stay ahead,” he says matter-
of-factly, “by creating new models.”

And on this sunny Friday afternoon, with both
of his Gares Street doors Hung open, as a fly furters
lazily in the sunlight above a stack of Sensible Shoes
& Friends CDs set atop a heating fixture, Ken
Blaisdell’s biggest care in the world is his inability
to log onto eBay.

No, he tells you, his mind half focused on
1 college hoops game being played out on his
portable relevision, he's nor trying to sell anything

online.
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Each hand crafted and hand pa
are ever quite alike at Ken Blaisd
showroom. (Gary Dutton Photo)
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